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Summer 2017
Tentative
Graduation Plan for B.A. in Communication from USAQO
for
Transfer Students with an Associate of Arts degree from Oklahoma City Community College

Major: Journalism and Broadcasting « Emphasis: Journalism, Broadcasting, or Public Relations

OCCC Courses That May Transfer into USAO’s Communication Core

OCCC Courses USAO Courses
Course Number Course Title Course Number Course Title

JB 1013 Intro to Mass Communication COMM 1113 Mass Communication

JB 1133 News Writing COMM 2313 News Reporting |

JB 2413! Intro to Public Relations! COMM 3513t Public Relations?!

JB 2643 Video Production COMM 2502 Intro to Video Production
DMD 1053} Electronic Publishing: InDesign! ART 3133! Graphic Design (1!
DMD 11533 Digital Photography? PHOT 2133 Digital Photography |

'If OCCC’s JB 2413 is substituted for USAO’s COMM 3513 or if DMD 1053 is substituted for ART 3133, student will have to take a 3-hour upper-level course (to be
decided in conjunction with the advisor) to fulfill the state-mandated 40 hours of upper-level credit.

Tentative Graduation Plan
NOTES:
1. If a transfer student substitutes a lower-level course from OCCC for an upper-level course at USAQ, he/she will have to increase the hours of upper-level
electives to 40 with advisor approval.
2. This graduation plan assumes no summers unless for internship. A transfer student with an AA must earn 62 hours from USAO.

Fall 1 Spring 1 Total Hrs.
After Year 1
COMM 1003 Foundations of Comm Theory 3 hrs COMM 1013 Mass Communication® 3 hrs
COMM 2203 Persuasion 3hrs COMM 2323 News Reporting I! 3 hrs
PHOT 2133 Digital Photography I' 3 hrs ART 3133 Graphic Design II’ 3hrs
Electives Upper-level? 7 hrs COMM 3203/4313/4523  Group/issues/Research’ 3 hrs? 31 hrs
16 hrs Electives Upper-level? 3hrs ’
15 hrs
Fall 2 Spring 2 Total Hrs.
After Year 2
COMM 3203/4313/4523  Group/lssues/Research’ Jhrst | COMM 4533 Communication Senior Project 3 hrs
COMM 3333 Communication Practicum 3 hrs COMM 3203/4313/4523  Group/issues/Research’ 3 hrs 31(Yr. 1)
COMM 4403 Professional Speaking 3hrs COMM 3513 Public Relations’ 3 hrs +31(Yr.2)
COMM 4513 Communication Internship® 3hrs® | Electives Upper-level® 2 hrs 62 hrs
Electives Upper-level? 4 hrs Electives Lower- or upper-levef? 7 hrs
16 hrs 15 hrs

! Required if student did not take DMD 1153 (Digital Photography) at OCCC.

? Students must pass 40 hours of upper-level courses for the B.A. degree. Students must carn at least a C in all required courses.
3 Required if student did not take JB 1013 (Intro to Mass Communication) at OCCC.

*Required if student did not take DMD 1053 (Electronic Publishing: InDesign I) at OCCC.

5 COMM 3203 (Group Communication), COMM 4313 (Communication Issues), and COMM 4523 (Communication Research) rotate on a fall/spring/fall-
spring/fall/spring basis. The student should enroll in each course when offered to ensure timely graduation.

6 COMM 4513 (Communication Internship) is offered every trimester, including the summer. The student should note that many communication internships are
available only in the summer.

? Required if student did not take JB 2413 (Intro to Public Relations) at OCCC. If student did take JB 2413 at OCCC, student will have to take a 3-hour upper-level

course 1o meet the state mandate of 40 upper-level hours.

The full degree checksheet is available at: https://s3-us-west-2.amazonaws.com/usao.edu-
files’Communication%20Degree%20Checksheet%202014.pdf



